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Iron deficiency is linked to numerous
illnesses and causes symptoms such as
fatigue and exhaustion.

Consumer Healthcare products

_Total consolidated sales of Vifor Pharma Consumer
Healthcare declined by 11.7% to CHF 107.9 million. Ad-
justed for currencies and changes in the product portfo-
lio, the decrease amounts to 4.7 %. Including OM Pharma,
which was integrated with effect from 1 November 2009,
sales increased by 1.9% to CHF 124.5 million.

_Switzerland: position as third-largest OTC provider con-
firmed. In Switzerland, sales of Vifor Pharma Consumer
Healthcare declined by 6.0% to CHF 79.7 million (prior
year CHF 84.8 million), which is mainly ascribable to a
strong decrease in production for third parties tenders.
While the cooperation with 3M has ended, the contract
with IVF Hartman has been expanded and renewed. The
income from this is now being shown under operating re-
sult rather than sales, as a service fee is paid under the
agreement. Adjusted for these changes, sales remain at
the previous year’s level.

_According to the IMS Health Pharma Panel (distribution
channels: pharmacies, dispensing physicians, drugstores,
hospitals; OTC products Swissmedic categories C, D, E,
H, N at wholesale prices), Vifor Pharma remains third in
the Swiss OTC market. Overall, the market grew by 1.6%.
Seasonal influences, a number of product innovations
and additions to product ranges alongside price adjust-
ments were primarily responsible for this development.
According to the Pharma Panel, sales of Vifor Pharma’s
Consumer Healthcare products rose in Switzerland by
1.8%.
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_Exports. Income from exports of Vifor Pharma Con-
sumer Healthcare products declined 24.5% year-on-year
to CHF 28.2 million. The reasons for this included the dif-
ficult economic situation in various export countries and
unfavourable exchange rates. Adjusted for currencies,
sales declined by 14.9%.

Vifor Pharma

_The acquisition and subsequent integration of the Cana-
dian company Aspreva Pharmaceuticals have positioned
Vifor Pharma as an internationally active specialty pharma
company. All headquarter functions are located at the of-
fice in Glattbrugg, Zurich. Operational sales affiliates en-
sure proximity to customers and opinion leaders in a
number of core markets. By the end of 2009, Vifor Pharma
employed 1,338 people at 19 locations in 14 countries.

_New phase. In 2009, Vifor Pharma commenced a new
phase of its development, implementing strategy. As its
core business is iron deficiency anaemia, Vifor Pharma
aims to fully exploit the potential of Ferinject®. To this
end, itis investing considerable resources in clinical stud-
ies, communication with key opinion leaders and market-
ing. Using a careful differentiation strategy, the company
has been able to protect its established products Ven-
ofer® and Maltofer® from the impact of copy products. Its
partnerships with Luitpold Pharmaceuticals and Fresen-
ius Medical Care are of particular importance for intrave-
nous iron replacement products. Existing collaborations
with leading distributors such as Abdi Ibrahim in Turkey
and pharmaceutical partners like Nycomed are also sig-
nificant. The partnership with Roche is being extended
with the ongoing clinical studies on CellCept.
_Consumer Healthcare, including the OTC/OTX products,
represents Vifor Pharma’s second strategic direction.
Strong brands are being further developed with a focus
on the Swiss market in various therapeutic areas.

_Vifor Pharma is developing its core brands Algifor®, Per-
skindol®, Equazen eye g™ and Triofan®. Where appropri-
ate the brands' potential is being leveraged in key foreign
markets through exports and local partnerships.



_New CEO. Following Anthony Coombs’ resignation in
spring 2009 as CEO of Vifor Pharma, Executive Chairman
Etienne Jornod took over management of the company on
an interim basis while Galenica’s Board of Directors be-
gan the search for a new CEO. It selected David Ebsworth,
an experienced leader with a wide-ranging knowledge of
the pharmaceutical business and international expertise
in major pharmaceutical markets. The Board is highly
confident that David Ebsworth is the right person to lead
Vifor Pharma into a successful future.

_Project Diamond. In April 2009, Vifor Pharma began im-
plementing its corporate values with Project Diamond.
This 18-month project is designed to establish the follow-
ing values across the international organisation: commu-
nication, teamwork, leadership, innovation, ethics and

Sites of Vifor Pharma

@ European sales affiliates

Austria
England
France
Germany
Netherlands
Rumania
Spain
Sweden
Switzerland

@ Other sales affiliates

Peru
Singapore

results; all values are illustrated by qualitative state-
ments. Project Diamond is supported by six Value Teams
comprised of employees from different functions, sites
and countries. The teams are responsible for designing,
shaping and preparing the launch of each corporate
value. For details about Project Diamond, see the «Hu-
man Resourcesy section, page 87.

_Presence in core markets. It is part of Vifor Pharma’s
strategy to establish a direct presence in key markets.
The company now has sales affiliates in Switzerland, Ger-
many, Sweden (covering all of Scandinavia), the UK,
France, Austria, the Netherlands (covering Benelux), Ru-
mania, Spain (50/50 joint venture with Grupo Uriach)
and Singapore (as a gateway to the Asian market). These
sales affiliates are in charge of local product marketing.

@ International hubs @ Production sites

Canada England
England Portugal
Switzerland (Headquarter) Switzerland
USA
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Plans are underway to open a select number of sales af-
filiates in other strategically important markets.

_The research and development as well as production of
iron replacement products are located in St.Gallen (Swit-
zerland). Vifor Pharma Consumer Healthcare operates
production and commercial sites in Villars-sur-Glane and
Ettingen (Switzerland), and Wigan (England). OM Phar-
ma’s products are manufactured at sites in Geneva (Swit-
zerland) and Lisbon (Portugal). All manufacturing sites of
Vifor Pharma apply the stringent rules of Good Manufac-
turing Practice (GMP) and are under the regular supervi-
sion by the health authorities.

_Vifor Pharma’s head office is in Zurich-Glattbrugg (Swit-
zerland); further international hubs are located in Victoria
(Canada), Basking Ridge (New Jersey, USA) and Bagshot
(near London, England).

Vifor Pharma Rx

_Vifor Pharma was the first company in the world to rec-
ognise the major significance of iron deficiency anaemia
with regard to haemodialysis for kidney patients. Ven-
ofer®, launched over 20 years ago, remains the gold
standard in intravenous iron replacement for renal dialy-
sis patients.

_lron deficiency anaemia is common comorbidity with
numerous chronic illnesses such as chronic kidney dis-
ease, chronic heart failure and inflammatory bowel dis-
ease (IBD), as well as cancer. Since the reasons for symp-
toms such as fatigue are often vague and difficult to
diagnose, many patients remain untreated. As knowledge
grows of the underlying mechanisms, medical profession-
als become better informed and diagnostic methods are
improved, the awareness of this illness and its treatment
options have increased. In Switzerland, for instance,
fewer than 10% of parenteral iron replacement products
are used for dialysis patients; 90% are used in other ther-
apeutic indications.

Sales Vifor Pharma Rx

Sales in million CHF 2009 2008  Changein %
Intravenous iron replacement products:

Venofer®/Ferinject® 225.0 206.6 8.9
Oral iron replacement products:

Maltofer® 44.4 48.7 -8.8
Other prescription - only products

in Switzerland (on a comparable basis) 61.0 56.4 8.1
Revenues and licence fee income:

CellCept, other 326.4 372.5 -12.4
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_Ferinject®: Key therapeutic areas. As part of its strate-
gic focus, Vifor Pharma has defined the therapeutic areas
with particularly attractive market potential, which it aims
to pursue as a top priority: chronic kidney disease with-
out dialysis, chronic heart failure, oncology/haematol-
ogy, gynaecology, IBD and patient blood management
(reduction in blood transfusions). In Europe alone, some
eight million patients from the aforementioned catego-
ries suffer from iron deficiency requiring treatment.

_By the end of 2009, Ferinject® was registered in 18 Eu-
ropean countries and in Switzerland, and launched in 13.
The response has been very positive, but an enormous
amount of effort in sales and marketing is still needed.
Launching Ferinject® means not just introducing a new
pharmaceutical product, but simultaneously expanding
the market for IV iron replacement therapy. The Vifor
Pharma sales affiliate founded in Germany in 2007 in-
creased its sales in 2009 by over 60%. The sales affiliates
founded in the UK and Scandinavia in 2008, and the new
Spanish affiliate founded in 2009 all posted very pleasing
sales growth, with sales significantly outpacing market
growth. The company was thus able to further success-
fully implement its strategy of strengthening its presence
in key markets while at the same time expanding the mar-
ket for intravenous iron replacement therapy.

_Clinical studies with Ferinject®. To compile further
medical evidence, Vifor Pharma has initiated and plans a
large number of clinical studies with Ferinject®.

_A key milestone was reached in November 2009 with
the publication of the FAIR-HF study results on patients
with chronic heart failure.

_FIND CKD is a major study that examines the benefits of
Ferinject® over oral iron replacement products for the
treatment of patients with chronic kidney disease. The
study, which is being conducted in some 1,000 patients
at 250 centres worldwide, is also designed to determine
the optimum dosage.

_Two gastroenterological studies are being conducted to
determine the effect of Ferinject® on IBD and related
anaemia.

_Cancer patients are susceptible to two types of anae-
mia: first, some forms of cancer have a direct negative
impact on blood production; second, chemotherapy can
reduce blood levels. Two studies are examining these ef-
fects and their treatment with Ferinject®.

_Further studies are underway to examine the treatment
of anaemia in pregnant women and the symptoms of iron
deficiency without anaemia, as well as pre-surgical ad-
ministration of Ferinject® to minimise the need for blood
transfusions.



_On the path to greater knowledge. In addition to clinical
studies to gather medical evidence, developing relation-
ships with international opinion leaders and fostering
knowledge in medical communities in different countries
are essential to promoting the use of Ferinject®. The
sales affiliates play an important part in transferring the
product’s international image to key markets. Vifor
Pharma took part in nine international conferences in
several different therapeutic specialities during 2009 in
order to enhance awareness of intravenous iron therapy.
The medical community shows high interest and a thurst
for knowledge, as evidenced by the high event turnouts.
_Vifor Pharma also attracted international attention
among marketing experts. Its booth was recognised at a
conference in Stockholm with the Xaver 09 gold medal
for the category «Best Live Communication Campaign»
and the Sizzle.09 award for «Best Traffic Builder».

Market launch of Ferinject® in Europe

_Injectafer®. In 2008, the US Food and Drug Administra-
tion (FDA) requested additional safety data prior to ap-
proval of Injectafer® (the brand name of Ferinject® in the
USA). After extensive discussions with the FDA, the
American partner Luitpold Pharmaceuticals launched two
additional studies in close collaboration with Vifor Pharma
in mid-2009. These studies aim to gain approval for a
wide range of indications, similar to those in Europe, for
Injectafer® in the USA. After conclusion of these studies,
the New Drug Application for US registration will be
amended and re-filed.

_Venofer®: Cooperation with FMC. Venofer® remains the
gold standard for treating iron deficiency anaemia in
haemodialysis. Vifor Pharma has entered into a strategic
partnership with Fresenius Medical Care (FMC) to market
and distribute the iron replacement products Venofer®

Austria
Denmark
Finland
Germany
Greece
Ireland
Netherlands
Portugal
Slovakia
Spain

Sweden

UK
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FAIR-HF study

_About one-quarter of patients who suffer from
chronic heart failure are also diagnosed with iron defi-
ciency. The FAIR-HF study (Ferinject® Assessment in
patients with IRon deficiency and chronic Heart Fail-
ure) is a major, multi-centre, randomised, double-blind
placebo-controlled study to examine whether correc-
tion of iron deficiency with Ferinject® can improve
patient health. The results of the study were presented
on 17 November 2009 at the American Heart Associa-
tion (AHA) congress in Orlando, as «late breaking trial
news in heart failure» and published in the specialist
publication, the New England Journal of Medicine
(NEJM). NEJM is the oldest and one of the best known
medical journals in the world.

_459 patients with chronic heart failure and iron defi-
ciency were examined in 75 study centres in various
countries. Patients treated with Ferinject® showed
significant improvement in quality of life and de-
creased severity of heart failure. No studies with new
drugs have shown such a marked improvement in
symptoms of chronic heart failure in many years. The
positive results indicate that the number of hospital
stays can be reduced by administering Ferinject®. The
results of the FAIR-HF study are now used to establish
specialised therapy with Ferinject® for heart failure
patients with iron deficiency.

and Ferinject® in Europe, the Middle East, Africa and
Latin America for use in dialysis. FMC is a leader in dialy-
sis with enormous expertise in the field. The agreement
transfers the operational activities for marketing these
products in this area to FMC. In the USA and Canada, the
licensing partner of Galenica, Luitpold Pharmaceuticals,
has executed a similar agreement with Fresenius Medical
Care. In the meantime, the partnership has been set in
motion in key countries and is beginning to yield results.
Additionally, this collaboration in the area of haemodialy-
sis allows Vifor Pharma to concentrate fully on expanding
the market within other therapeutic areas.
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_A further element in defending Venofer® against the im-
pact of imitation products is Vifor Pharma’s effort to see
that the same rules are enforced for all copy products as
for Venofer®, i.e., safety and efficacy must be proven in
clinical trials.

_Maltofer®: A mature product. Maltofer® is an oral med-
icine for the treatment of iron deficiency. It is primarily
established in emerging markets such as Latin America
and Turkey, due to the prevalence of iron deficiency in
these regions.

_Today, three-quarters of the volume produced is sold
directly as an active ingredient for local manufacturing
and only one-quarter as a finished product. Vifor Pharma
intends to revitalise the Maltofer® brand by consistently
optimising existing client relationships and strong life cy-
cle management.

_CellCept: US patent expires. The US patent for CellCept
expired in May 2009. As expected, the launch of generics
had an impact on licence revenues to year-end. The col-
laboration with Roche and the current studies are being
continued as planned.

_In 2009, a Phase lll clinical study was concluded on the
use of CellCept in treating pemphigus vulgaris, a serious
skin disease.

_The Aspreva Lupus Maintenance Study (ALMS) is one of
the largest Phase Ill studies ever to be conducted on lu-
pus nephritis. The results of the induction phase with
CellCept were published in the Journal of the American
Society of Nephrology in May. A subgroup analysis indi-
cates that there are differences in patients treated with
mycophenolate mofetil (CellCept) depending on race,
ethnicity and geographic origin. For instance, African
Americans and Hispanics demonstrated a better response
to treatment with mycophenolate mofetil than other pa-
tients. The results of this analysis were published in No-
vember 2009 in the medical journal Rheumatology. The
study is currently in its maintenance phase. Results are
expected around the end of 2010.

_Pipeline: PA21. Phase Il clinical study for the phosphate
binder PA21 was completed. The last patients were
treated at the end of 2009. The results will be published
during 2010. One advantage of PA21 over competitor
products is that patients have to take just one tablet at
each mealtime, resulting in increased compliance. Vifor
Pharma is now planning the Phase lll clinical studies.
Various models for future product marketing are under
discussion.
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_Rx products in Switzerland. Communication activities
were increased to all levels of the medical community in
Switzerland to raise awareness of iron deficiency and Fer-
inject® therapy. As a result, for the first time, sales of
Ferinject® were higher than those of Venofer®. Sales of
the oral iron replacement product Maltofer® were also
increased, not least due to the new film-coated tablets.
_Sales of own plant-based medicines reimbursed by
health insurance companies, such as Symfona® and
Jarsin®, grew by 8.0%. Vifor Pharma Rx is Switzerland’s
leading provider of plant-based prescription-only medica-
tions, and also supplies a wide range of products from
other manufacturers. Sales of Falk’s gastroenterological
medicines, which are also exclusively produced by Vifor
Pharma, rose by 3.8%. The HRT (hormone replacement
therapy) gynaecological product line outpaced the gen-
eral market in terms of sales growth. The anti-depressant
Trittico grew by 29.8%, and an extended-release form
was approved for sale. Aloxi has been established as an
anti-emetic that alleviates the side effects of cancer
treatments; sales grew by 29.0%. New products entering
the market included Bramitob® from Chiesi for the treat-
ment of cystic fibrosis and the oncology drug Gelclair®
from Helsinn.

Vifor Pharma Consumer Healthcare

_Although Switzerland was not immune to the economic
crisis, the Swiss OTC market was 1.6% larger than the
previous year. Vifor Pharma Consumer Healthcare saw a
modest increase by 1.8% (data from IMS Health; distribu-
tion channels: pharmacies, dispensing physicians, drug-
stores, hospitals; OTC products Swissmedic categories C,
D, E, H, N at wholesale prices). By year end the company
compensated for the negative trend in the first half of
2009, which was heavily due to the cautious purchasing
behaviour of the retail trade and inventory reduction.
_Vifor Pharma Consumer Healthcare is a highly respected
partner to its customers in Switzerland. In an annual rep-
resentative survey by IMS Health (OTC Mirror 2009, retail
survey on the image of OTC manufacturers), it took an
impressive second place in terms of overall perception. In
the areas of education/training and point of purchase
promotion materials in particular, customers surveyed
felt that it had continually improved over the last three
years, reflecting the efforts of management in the respec-
tive departments.
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_Vifor Pharma Consumer Healthcare will continue to de-
velop its strong brands with a focus on the Swiss market
in various therapeutic areas such as «pain & inflamma-
tion», «mobility», «vitamin, mineral and lipid supple-
mentsy, and «cough, cold & respiratory remediesy.

_Leading products: Differing trends. The strongest OTC
products in terms of sales have developed differently
(see table). Equazen eye q™ is the leader due to its strong
position in export markets. Three other products - Pers-
kindol®, Algifor® and Triofan® - are among the 15 top
selling OTC brands in Switzerland.

_Because Equazen eye g™, a nutritional supplement with
essential omega-3 and omega-6 fatty acids, has a strong
international focus, the economic crisis has caused sales
to decline, particularly in the UK. At the same time, sales
in Swiss francs suffered negative currency developments.
Sales in terms of units remained steady, however. Due to
the need to amend the marketing materials for Switzer-
land, promotional activities essentially ceased in the first
half of 2009. After that, however, market shares in Swit-
zerland rose in all channels, proving the impact of persua-
sive marketing and constant communication with all tar-
get groups.

_Perskindol® maintained a high level of sales in Switzer-
land. Vifor Pharma is the preferred partner for a lot of
professional sports teams in Switzerland, for instance in
ice hockey and football. A new agreement secures coop-
eration with the Swiss Football Association as exclusive
supplier to doctors, physiotherapists and massage thera-
pists. In cooperation with Amavita pharmacies, Vifor
Pharma also supports local youth sports teams by train-
ing coaches and medical teams in the field of sports
medicine.

_Algifor® recorded consistent double-digit growth, thanks
to an advertising campaign and the successful launch
of Algifor® Dolo Junior to pharmacists and physicians.
Swissmedic has also approved Algifor® for migraine-like
headaches.

Vifor Pharma Consumer Healthcare’s strongest OTC
products in terms of sales

Sales in million CHF 2009 2008 Change in %
Equazen eyeq™ 14.6 17.4 -16.2
Perskindol® 13.7 14.0 -2.3
Algifor® 10.4 9.5 10.3
Triofan® 9.7 9.6 1.7
Otalgan® 4.4 7.2 -38.4
Antibrumm® 3.1 4.0 -21.2
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OM Pharma: Specific knowledge in the
immunology sector

_In November 2009, Galenica acquired OM Pharma, a
Geneva-based company with approximately 350 em-
ployees. The company has an established product
portfolio in therapeutic areas to complement the ex-
isting portfolio. OM Pharma’s international sales or-
ganisation of partners complements Vifor Pharma’s
partner network.

_OM Pharma manufactures its products in Switzer-
land and Portugal; they are sold in over 90 countries.
In 2005, OM Pharma constructed a state-of-the-art
biotechnological production unit in Geneva (Meyrin).
Its four leading products are the biotech drugs Bron-
cho-Vaxom® (prevention and reduction in severity of
respiratory infections) and Uro-Vaxom® (prevention
and reduction in severity of urinary tract infections),
and the synthetic medications Doxium® (normali-
sation of capillary permeability and improvement of
venous blood flow) and Dicynone® (prevention and
treatment of capillary haemorrhages). These four main
products are now among Vifor Pharma’s top ten sell-
ers.

_From a strategic standpoint, the acquisition creates
huge potential for Vifor Pharma in its efforts to further
increase its internationalisation. The network of inter-
national sales partners will help to create synergies
and expand export opportunities. At the same time,
this diversification of the pharma portfolio contributes
to better risk diversification.
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_Despite strong pressure from the competition, Triofan®
generated respectable sales. The new preservative-free
formula has been in high demand and an interactive info
campaign at point of purchase was well received.
_Antibrumm® received the highest marks of all the insect
repellents tested by Swiss television’s consumer pro-
gramme «Kassensturzy and has a market share of over
80% in Switzerland.

_Export: A year of transition. Among Vifor Pharma Con-
sumer Healthcare’s strategic goals is the expansion of its
international business with top products in select key
markets. Going forward, OM Pharma’s international sales
partners will contribute to expanding export opportuni-
ties.

_The main products for internationalisation are Equazen
eye q™ and Perskindol®. Equazen eye g™ is now available
in 34 countries and others will soon be added. Double-
digit growth rates have been achieved in markets includ-
ing Norway and Poland. Equazen eye q™ is now the seg-
ment market leader in Poland. Positive findings from
clinical paediatric studies with regard to cognitive and
brain function are key arguments being used with the
medical community. Perskindol® gained additional share
in key markets, resulting in positive export sales in terms
of units.

_The economic situation has worsened in the UK; the
pound has fallen drastically against the Swiss franc. This
difficult environment also had an impact on the business
of the subsidiary Potters.

_Production: Return of third party manufacturing. Manu-
facture of various galenic forms of Equazen eyeq™ and
Perskindol®, previously outsourced, has now been inte-
grated into Vifor Pharma’s production at Villars-sur-
Glane.

_Galenic production for third parties is also being actively
marketed at trade fairs. The exclusive manufacture of
Falk products at the Ettingen site has been contractually
secured for an additional five years. Amavita’s own brands
are now also manufactured in Vifor Pharma Consumer
Healthcare’s production facilities.



Vifor Pharma Consumer Healthcare is a highly
respected partner to its customers in Switzerland.
In an annual representative survey by IMS

Health, it took an impressive second place in terms
of overall perception.

Outlook

_2010 will be dedicated to the implementation of the es-
tablished strategy and the integration of OM Pharma. Ga-
lenica will invest considerable resources in Vifor Pharma
to finance these activities.

_Vifor Pharma Rx. The measures that have been com-
menced to strategically expand the market for Ferinject®
in promising therapeutic areas and to prepare the launch
in additional markets will be pursued with a high level of
commitment. To this end, the clinical study programme is
being continued as planned and supplemented by addi-
tional studies. Contacts with opinion leaders in individual
therapeutic areas are being intensified. The company
plans to participate in further scientific conferences to
convince the medical community of the importance of
treatment with iron replacement products. Sales affili-
ates in key countries will take advantage of the interna-
tional knowledge base for development of their markets.
Luitpold is continuing its clinical studies to provide the
FDA with additional data for the registration of Injectafer®
in the indication of iron deficiency in the USA.

_Because it is anticipated that further copy products will
be launched, it is essential that Venofer® maintain its po-
sition as the gold standard in haemodialysis. The strate-
gic partnership with Fresenius Medical Care will support
this goal. Furthermore, efforts are continuing to ensure
that all copy products must also prove safety and efficacy
in clinical studies.

_The clinical development programme for the new formu-
lation of the phosphate binder PA21 will be continued.
Vifor Pharma is currently looking for partners for the
further development of PA21.

_Vifor Pharma Consumer Healthcare. OM Pharma will be
integrated into Vifor Pharma, but will continue to operate
under its own name, and the company logo will be inte-
grated into the Group’s corporate design. The focus in
2010 will be primarily on identifying and leveraging syner-
gies.

_The expansion in core therapeutic fields is supported by
intensive life cycle management of the key products,
while the launch of new products is also planned. Equa-
zen eye g™ will be launched in two new forms, a liquid and
a sachet. Two Perskindol® patches (Active Patch, Dolo
Hot Patch) are scheduled for registration, Perskindol®
Actiflex (glucosamine and chondroitin) is being launched
to preserve joints. The Antibrumm® line will be supple-
mented by a special product against tick bites. Revalid®
will be launched as a fortifying and restoring product line
for hair, to include a shampoo and ampoules.

_Strong emphasis will continue to be placed on informa-
tion and training for the retail trade. Based on feedback
received from the market, a number of measures have
been taken to optimise and reinforce communications
with pharmacies and drugstores. A number of new com-
munication tools have been developed and launched un-
der the VIFINFO (Vifor informs!) campaign. The website
www.vifinfo.ch, which is aimed at pharmacies and drug-
stores, went live in December 2009, enabling them for
instance to place orders online or find information about
services and products. Access is password-protected in
line with Swissmedic requirements.

_From 2010, Vifor Pharma Consumer Healthcare prod-
ucts will be represented on five continents. International
expansion will be primarily driven by Equazen eye g™ and
Perskindol®, while the launch of the successful product
Otalgan® is pursued in additional European countries.
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