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Thomas Szuran, Dr. sc. nat., Biochemiker und Verhaltensbiologe

1997 – 2007
− Abbott Laboratories und Pfizer Inc.
− Bereiche Rx, OTC und Nutrition
− Schweiz und international

2008 – 2018
− CEO Biomed AG
− Präsident ASSGP

Verband der OTC-Industrie in der Schweiz

Seit Januar 2019
− Leiter Geschäftsbereich Products & Brands

Mitglied der Generaldirektion Galenica Gruppe
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Der Consumer-Healthcare-Markt im Fachhandel ist stabil

OTC Over The Counter: 1‘458 Mio.OTC

Personal Care: 547 Mio.

Patient Care: 298 Mio.

Nutrition: 84 Mio.

Total CHC: 2‘387 Mio.

Consumer-Healthcare-Marktsegemente: 
+/- in % Wert Streetprice (SP) zum Vorjahr

Wert Streetprice in CHF

Quelle: IQVIA Pharmatrend 2018
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Verfora im fragmentierten Markt wichtigster Partner für den Fachhandel

Die Top 3 Firmen halten je nur 5-6% Marktanteil

Consumer-Health-Care Markt (Vertrieb) +/- %

Verfora +5.0%

GSK Consumer Health -4.4%

Bayer Consumer Health -0.3%

Ebi-Pharm +5.3%

Cosmétique Active +1.4%

Sanofi-Aventis +1.4%

Zeller Max Söhne +5.0%

Janssen-Cilag +1.6%

Pierre Fabre Suisse -0.6%

Biomed +4.2%

38.9

38.5

126

86.4

58.9

45.4

43.6

39.7

MAT 12/18 in Mio.

132

127

Quelle: Pharmatrend für APO/DRO Schweiz

Consumer-Healthcare-Markt (Vertrieb)
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Fachhandel                        Online-Handel                            Detailhandel   
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Unser Wachstumspotenzial

− Neue Kundensegmente
− Digital Natives
− Männer

− Ausbau digitales Angebot
− Customer Journey
− Omni-Channel

− Entwicklung Portfolio
− Merger & Acquisition und Lizenzverträge
− Bestehende Marken ausbauen
− Neue Therapiegebiete erschliessen
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Die Brücke zwischen Konsument und Fachhandel

Partner-MarkenVerfora Marken
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Disclaimer Galenica
Certain statements, beliefs and opinions in this presentation are forward-looking, which reflect the Company’s or, as appropriate, the Company’s directors’ current 
expectations and projections about future events. By their nature, forward-looking statements involve a number of risks, uncertainties and assumptions that could 
cause actual results or events to differ materially from those expressed or implied by the forward-looking statements. These risks, uncertainties and assumptions 
could adversely affect the outcome and financial effects of the plans and events described herein. A multitude of factors including, but not limited to, changes in 
demand, competition and technology, can cause actual events, performance or results to differ significantly from any anticipated development. Forward-looking 
statements contained in this presentation regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the 
future. As a result, the Company expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this 
presentation as a result of any change in expectations or any change in events, conditions, assumptions or circumstances on which these forward-looking statements 
are based. Neither the Company nor its advisers or representatives nor any of its of their parent or subsidiary undertakings or any such person’s officers or 
employees guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either accept any responsibility for the future 
accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. You should not place undue 
reliance on forward-looking statements, which speak only as of the date of this presentation.
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Disclaimer

Disclaimer IQVIA

© 2019, IQVIA Solutions GmbH 

All rights reserved. The information may not be duplicated, stored, processed further, nor be made accessible in whole or in part to any third party without prior

express and valid written permission of IQVIA Solutions GmbH . Terms used in connection with data/figures such as „patient”, ”doctor”, “medical practice”, 

”prescriber”, or “pharmacy” do not designate any personal data but exclusively anonymous information (according to applicable, valid data protection laws).

IQVIA utilizes highly sophisticated technologies and methods in order to ensure that all its Information Services meet the applicable data protection requirements, 

regardless of the way data are combined.
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