
Galenica - the first choice for health, beauty and wellbeing

Our added value for our customers
Omni-channel pharmacy

Ramin Mohadjeri
Head Amavita & Sun Store

Galenica Investor Day, 25 June 2019



−  © Galenica Group 2

Omni-channel ?

About 17’300’000 results (0.32 seconds)
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Our vision of omni-channel pharmacy

multi-channel omni-channel
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Expectations of our customers

Wishes Needs
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We have all the skills to fulfil them
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And offer added values to our customers

− Security

− Personalised offers

− On-line services

− Hotline

− Network

− Availability

CRM

Webshops

POS - Triapharm
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Our new App, a further step to omni-channel pharmacy

Health Services

Mdication plan

Loyalty programme

Webshop
Promotions
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For customers : Our webshops & digital activities

more than 
40’000 

Products
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For Patients: The intelligent overview of your medication

− All the medication at your fingertips

− Reminder to take your medication

− Quantity monitoring

− Refill reminder
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New regulation for drugs since 1 January 2019

With medical prescription 
(or pharmacist's decision)

Specialised advice essential 
from a medical professional

Without medical prescription

Specialised advice 
essential

No specialised 
advice required

New role for pharmacies and a step forward for pharmacists
to be the first point of contact for health issues
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Opportunity for further developments
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Our stages of digitalisation

2000 2016 2018

Development of the pharmacy network

Development of websites, online shops, Click & Collect

E-business, customer experience, content

E-Mediplan, apps, product range

…2019

E-retail
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We have to break ground and anticipate changes …

Source : http://i1.wp.com/co.agencyspotter.com/wp-content/uploads/ecommerce-agency.jpeg?resize=243%2C207
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Disclaimer

Disclaimer Galenica
Certain statements, beliefs and opinions in this presentation are forward-looking, which reflect the Company’s or, as appropriate, the Company’s directors’ current 
expectations and projections about future events. By their nature, forward-looking statements involve a number of risks, uncertainties and assumptions that could 
cause actual results or events to differ materially from those expressed or implied by the forward-looking statements. These risks, uncertainties and assumptions 
could adversely affect the outcome and financial effects of the plans and events described herein. A multitude of factors including, but not limited to, changes in 
demand, competition and technology, can cause actual events, performance or results to differ significantly from any anticipated development. Forward-looking 
statements contained in this presentation regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the 
future. As a result, the Company expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this 
presentation as a result of any change in expectations or any change in events, conditions, assumptions or circumstances on which these forward-looking statements 
are based. Neither the Company nor its advisers or representatives nor any of its of their parent or subsidiary undertakings or any such person’s officers or 
employees guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either accept any responsibility for the future 
accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. You should not place undue 
reliance on forward-looking statements, which speak only as of the date of this presentation.
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