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Thomas Szuran, Dr. sc. nat., biochemist and behavioural biologist

1997 – 2007
− Abbott Laboratories and Pfizer Inc.
− Sectors Rx, OTC and nutrition
− Switzerland and international
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− CEO of Biomed AG
− President of the Association of the 

Swiss Self-Medication Industry (ASSGP)

Since January 2019
− Head Products & Brands Business sector

Member of the Corporate Executive Committee of the Galenica Group
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The Consumer Healthcare market in the specialist trade is stable

OTC Over The Counter: 1,458 millionOTC

Personal care: 547 million

Patient care: 298 million

Nutrition: 84 million

Total CHC: 2,387 million

Streetprice value in CHF

Source: IQVIA Pharmatrend 2018

Sale
SP value

Consumer Healthcare market segments: 
+/- (in %) in Streetprice (SP) value compared to previous year
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Verfora as most important partner for specialist trade in a fragmented market

The top 3 companies each have a market share of just 5-6%

Consumer-Health-Care Markt (Vertrieb) +/- %

Verfora +5.0%

GSK Consumer Health -4.4%

Bayer Consumer Health -0.3%

Ebi-Pharm +5.3%

Cosmétique Active +1.4%

Sanofi-Aventis +1.4%

Zeller Max Söhne +5.0%

Janssen-Cilag +1.6%

Pierre Fabre Suisse -0.6%

Biomed +4.2%
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Market – Sales channel – Products

Patient / consumer

Drugs Medical 
products & 

biocides

Special 
foods

A, B D

On shelf
Behind 

the 
counter

Drawer

Cosmetics
E

M
ar

ke
t

Pr
od

uc
ts

Foreign countries

Sa
le

s 
ch

an
ne

l Doctor

6

Specialist trade Online trade Retail trade
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Specialist trade Online trade Retail trade
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Our growth potential

− New customer segments
− Digital natives
− Men

− Expansion of digital services
− Customer journey
− Omni-Channel

− Development of portfolio
− Merger & acquisition and licence agreements
− Expanding existing brands
− Tapping new therapeutic areas
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The bridge between consumer and specialist trade

Partner brandsVerfora brands
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Disclaimer Galenica
Certain statements, beliefs and opinions in this presentation are forward-looking, which reflect the Company’s or, as appropriate, the Company’s directors’ current 
expectations and projections about future events. By their nature, forward-looking statements involve a number of risks, uncertainties and assumptions that could 
cause actual results or events to differ materially from those expressed or implied by the forward-looking statements. These risks, uncertainties and assumptions 
could adversely affect the outcome and financial effects of the plans and events described herein. A multitude of factors including, but not limited to, changes in 
demand, competition and technology, can cause actual events, performance or results to differ significantly from any anticipated development. Forward-looking 
statements contained in this presentation regarding past trends or activities should not be taken as a representation that such trends or activities will continue in the 
future. As a result, the Company expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this 
presentation as a result of any change in expectations or any change in events, conditions, assumptions or circumstances on which these forward-looking statements 
are based. Neither the Company nor its advisers or representatives nor any of its of their parent or subsidiary undertakings or any such person’s officers or 
employees guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either accept any responsibility for the future 
accuracy of the forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. You should not place undue 
reliance on forward-looking statements, which speak only as of the date of this presentation.
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Disclaimer

Disclaimer IQVIA

© 2019, IQVIA Solutions GmbH 

All rights reserved. The information may not be duplicated, stored, processed further, nor be made accessible in whole or in part to any third party without prior

express and valid written permission of IQVIA Solutions GmbH . Terms used in connection with data/figures such as „patient”, ”doctor”, “medical practice”, 

”prescriber”, or “pharmacy” do not designate any personal data but exclusively anonymous information (according to applicable, valid data protection laws).

IQVIA utilizes highly sophisticated technologies and methods in order to ensure that all its Information Services meet the applicable data protection requirements, 

regardless of the way data are combined.
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